Feb 8, 2022, Statement by Hon. Dr. Hilaire, Minister of Tourism, Saint Lucia

As we navigate the ever-changing pandemic, we continue to rely on you, our partners from the Caribbean, the U.S., Canada, the UK and beyond, to help tell our tourism stories about Saint Lucia and the entire Caribbean region.
As you may have already heard, effective 1st February 2022, our new CEO of the Saint Lucia Tourism Authority, Mrs. Lorine Charles-St. Jules, a seasoned and proven Tourism professional, is charged with leading the marketing and development of our Tourism industry. I ask that you join me in wishing her the absolute best.
Today, I will share our developments on:
1. Saint Lucia’s 2021 tourism rebound
2. Our evolving response to Covid
3. Access by air and sea
4. New Tourism developments from across the island
First, our 2021 Tourism Rebound and Milestones
· Tourism directly accounts for more than 22% of our GDP: it is extremely important to the Saint Lucian economy
· Only a few months ago, the world wondered how the tourism industry would survive the Covid pandemic
· Today I assure you that Saint Lucia’s tourism industry is flourishing:
· We continued to respond to the uncertainty of the marketplace with clear and constant communications to our Stakeholders, the Travel Trade, and our visitors
· We communicated that as a Premier Destination Saint Lucia has some of the most diverse experiences in the Caribbean and when paired with confidence in our safety protocols, these factors helped to continue drive business when restrictions in international markets were eased, and especially when the colder weather arrived in those regions
· In 2021, we welcomed 52% more visitors than in 2020, with the U.S. alone contributing 76 percent of visitors
· Visitor arrivals from the U.S. from July through December were higher than the recorded benchmark figures of 2019
· Saint Lucia recorded 199,347 stay-over arrivals in 2021
· 76.4 percent were from the United States
· 16.4 percent from the UK
· Caribbean contributed 2.8 percent and Canada contributed to 2.5 percent of visitor arrivals
· The remaining 2 percent came from emerging and other markets
· December recorded the largest number of arrivals for the year (29,737), as we continued to welcome returning flights from all our key markets
· This has served as a great economic impact for us in Saint Lucia, given that when there are more visitors, visitor spend picks up, and that helps our communities to benefit from the financial recovery from the pandemic
 Our Evolving Response to Covid Shifts
· Navigating through 2020 better prepared us for 2021 – we remained committed to coexist with Covid, and we knew we had to be nimble and respond to evolving developments
· Changes in international protocols, the introduction of vaccines, and fluctuations in the U.S., Canada and U.K. had us adjusting our safety protocols, marketing and development decisions
· We were strongly equipped in our response measures, driven by our Ministry of Health and the intelligence gathered by the local and international health professionals
· We also introduced eased, but safe protocols for vaccinated travelers, which allowed visitors to enjoy more of Saint Lucia from the moment of arrival
· As of January 2022, more than 90 percent of our arriving visitors are vaccinated
· This adds an additional measure of safety to our visitors and residents.
· And, more than 90 percent of our hotel and villa staff across the island are vaccinated – with some hotels reporting 100 percent vaccination rates for staff
· We continue to enhance our social media presence as a critical component of our consumer communications
· On February 1, we tapped into another social media platform by launching the destination’s New Official TikTok handle, with trip giveaways celebrating the launch, as well as engaging TikToks from influencers who recently visited the island
· We added what we call Follow along at “TravelSaintLucia” – all one word – for captivating videos, highlights of our signature experiences and of course, surprise dance routines and views of the Pitons
News From Air & Sea:
· No destination can move forward without a sustained airline strategy
· The U.S. has remained our primary inbound market and we were thrilled to welcome back flights from our other key regions like Canada and the UK
· These markets had varied operating periods due to travel restrictions
· Highlights from the U.S.:
· Last Summer, flights from New York tripled, with new routes introduced from New York-JFK on American Airlines, and from Newark on JetBlue
· American Airlines also began nonstop service from Dallas to UVF
· Demand from Philadelphia was so strong that American Airlines extended its seasonal nonstop flight through August, for the first time ever
· In total, Saint Lucia added 20,000 new air seats from the U.S. in 2021
· American Airlines, Delta, JetBlue and United Airlines all have nonstop flights from major U.S. gateways including New York, New Jersey, Boston, Philadelphia, Chicago, Miami, Atlanta, Charlotte and Dallas
· And in Canada:
· 
· All Canadian airlines servicing Saint Lucia have resumed service for this winter and spring and in some instances, through to the summer.
· Sunwing Airlines returned in January with new non-stop service from Toronto
· The additional air service provides Canadians with more viable options to visit Saint Lucia, with:
· Direct flights from Toronto on Air Canada operating three weekly flights
· Sunwing operating on Saturdays
· And WestJet operating on Sundays
· The UK is back:
· UK visitor numbers are strong with a positive end to 2021 - more than 8,000 visitors in December
· Momentum continued in January, with numbers for 2022 taking 34% share of markets
· Support from our airline partners is growing in the UK
· Virgin Airways returned in December and now has 3 direct flights a week from London Heathrow
· British Airways had on a number of days, two flights from London landing back-to-back
· British Airways also reintroduced tagged flights with 3 of the 7 weekly direct flights connecting on to Port of Spain, Trinidad
· Saint Lucia's overall presence in the UK is significant, including TV advertising, joint marketing with our airline partners, travel trade training and the reintroduction of fam trips
· The invaluable cruise sector resumed in June 2021 and our numbers keep growing month over month.
· Total Arrivals were 93,610
· Port Calls – 134
· December alone were 74 calls
· Our Health Teams continue to work with the cruise lines to ensure that our protocols are met, especially as the dynamics and regulations change.
Here is What’s Happening On Island:
· With the growing demand for Saint Lucia, increasing the accommodation and attractions sectors is an integral part of our development
· Local entrepreneurs and international developments are fueling growth in our product
· Looking to the future, several international brands have committed to Saint Lucia
· Cabot Saint Lucia is well underway on Point Hardy in the north
· Cabot Saint Lucia golf course, luxury condos and amenities is expected to be open and later a 40-suite hotel to compliment.
· A Courtyard Marriott Hotel is scheduled for completion in 2023 at Pointe Seraphine in Castries, adjacent to the Duty-Free shopping complex
· Hyatt Corporation will build 345-room luxury Grand Hyatt, which is expected to open on the southwestern corner of the island in Choiseul, with views of the Piton
· Saint Lucia Canelles Resort is a luxury resort that will feature two distinct hotel brands: Dreams and Secrets, managed by AMResorts
· We are also expecting an additional Zoerty Resort also by AMResorts
· Then there is the 120 Suite Casa-en-Ba Beach Resort, who will soon announce its international Brand partner, expected to open by the end of 2022
· There are other branded hotels awaiting planning approval to be announced very soon
· The Covid pandemic has allowed us to rethink and reengineer our industry, and we are responding to consumer interest in a wider spectrum of accommodation types to suit today’s travelers
· A new umbrella tourism program will give small-sized accommodations like boutique properties, villas, inns and BnBs greater international exposure and opportunities. The name and scope of the program will be launched shortly
· We are excited about the upcoming launch of the Community Tourism project, a reinvigorating program that highlights authentic experiences. The Project will seek to increase the players in the Tourism industry and ADD more industry owners.
· Sports Tourism is returning, in June we will welcome back the International Masters Football Invitational Tournament with over 20 teams from Canada, US and the Caribbean
· And in case you haven’t heard, we recently announced major event news
· After a two-year hiatus, Saint Lucia Carnival will return with a safe and responsible approach in July 2022
· This year’s festivities will be dubbed “The Vaxed Mas”
· The word ‘mas’ is short for masquerade, an homage to our vibrant masquerade costumes on full display during Carnival festivities
· As a carnival enthusiast and reveller, I personally invite you to join me, more information will be available as details evolve
In Closing:
· Saint Lucia inspires visitors – we have diverse and authentic dining experiences like world-famous Orlando’s; the nature travelers are seeking – like the rainforest, the mud baths and our beloved Pitons; and truly one-of-a-kind resorts; a welcoming people in addition to more beaches than you could ever see on one vacation!
· 
· Our hotels and attractions are so creative when developing holidays for niches like diving, weddings, honeymoons and family travel – we will continue to share all our news developments with the press throughout 2022.
· I again extend a warm thank you to the Caribbean Tourism Organization and all the media present today. Mr. Johnson Johnrose, I will pass the virtual Mic to you.

